
WRITING AN ARTIST MISSION STATEMENT

Creating a mission statement for your art or creative business is one of the most important and perhaps most difficult
tasks in developing your.

Include the medium, subject, size, and colors. When you have a good amount of statements, put it away and
stop thinking about it. What gender and age are your customers? These principles describe how they manage
their business in terms of: their coffee, their partners, their customers, their stores, their neighborhood and
finally their shareholders. It is a good way to introduce your work to a buying public. What is unique about
your product or service? At this point, you want to write as many ideas that you can. It may also include
specific examples of your current work or project. The quality of your work, pricing, materials, shipping,
policies, and customer service needs to be a part of your mission statement. How your current work relates to
your previous work. Even the most interested person will get lost in too much information. For whom do we
do it? They might have a different perspective that makes you see your art in a new light. If it looks like a
party invitation, chances are no gallery will take it seriously. To support our mission, we are guided by our
commitments to great value, the community, diversity and the environment. It explains the philosophies and
goals to the customers. Let's take a look at the differences between these two statements. It is often required
when applying to graduate school. Neil is a frequent lecturer to artists and arts organizations, a guest
columnist for Colorado Biz Magazine, where he covers the creative sector of the economy, and the author of
several articles for Americans for the Arts, a national arts organization. Be specific. Use Engaging and
Specific Language Your art is fantastic. They can be so much more if only we let them be. Often the more a
buyer knows about your work the more they become interested in what you do, and in purchasing a work. If
you have a company that you are interested in, do some research and find out more about their mission. Works
are carefully selected that will bring joy to their buyers, appreciate in value, and provide their owners the
special satisfaction of supporting talented young artists. What is your pricing? Start to play with the words
until you have the perfect sentence that explains your art business.


