
MARKETING MIX OF SUBWAY

The restaurant chain has extended to at least sixty-eight cities in India with three hundred and ninety five restaurants.
However, the low calorie content of Subway sandwiches makes it deserving of its price. Subway uses numerous
strategies in their promotional activities.

Then, cheese is added to your sandwich if you want. Fred DeLuca had a clear vision for the future of subway
brand which are provide nutritious meals, and serve fresh, delicious and made-to-order sandwiches Subway, 
However, the mix has been extended to include three more elements i. The fast food industry is one of the
most profitable industries in the world with McDonalds and Subway leading the way. The official website of
the restaurant looks beautiful and is user friendly. Subway has to ensure the quality of Juicy Fruitti because if
it has any quality problem, it will break the reputation of Subway restaurant. The second is where it sells to
wholesalers who then sell to different retailers located all over the country. The products of Subway are
calorie labeling, salt reduction, removal of trans-fats and calorie reduction. For instance make sure that if you
have a practice that caters to a niche market that your product is geared towards the need of that market, your
price is within the budget of that market, you are distribution your product or service where it will be seen by
that market, and gear your promotion to solve the problems that they are encountering. This would help save
costs for the company as retailer and wholesaler margins would not exist. With regards to McDonalds, their
pricing strategy is very similar to most other fast food places such as Burger king or KFC due to the similarity
of quality in food product. The Giant subs include 3 foot sub and 6 foot sub. Brands 35, locations. Subway
provides them with more products while ordering its productions to replenish its stock. What do you do when
you go to a Subway store to have a sandwich? It is the third largest fast food chain in the world. It will to
addresses what and why of marketing activities; implementation addresses who, where, when and how. After
focusing on brand awareness for the first 2 years, they have decided that the business. Subway has a network
of over suppliers that provide it with the raw materials needed for production. Subway should start collecting
data on customers and start sending them messages through email or SMS, which will eventually result in
repeat purchase by customers. It serves in its restaurants as well as takes up catering services.


