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structure and the market outcomesâ€”in particular price. . structure, and also on the cost and demand parameters
including the size of the market. .. basket, the CC asked the twenty-four multiple grocery retailers such as Tesco, Asda.

Take into account the effect that advertising has on how much individuals are willing to pay for an item. It can
allow smaller companies to cooperate if this strengthens their ability to compete with larger ones such as
Sainsburys and Tesco. An example of competitive market structure is a gasoline station. Some of the basic
aims of the European Union are peace, prosperity and freedom for its million citizens in a fairer, safer world.
Market structure where several sellers of the same products then the sellers have a bit of command over the
price due to the ongoing rate for their products. As the companies are bound to follow market prices the only
way the company can have advantage over its competitors is by reducing its operating costs and working at
optimum level of efficiency Monopolistic competition: Under monopolistic competition, the market consists
of many buyers and sellers who trade over a range of prices rather than a single market price. Let us start from
P1 in Figure. By making decisions more complex - such as financial decisions about mortgages - individual
consumers fall back on heuristics and rule of thumb processes, which can lead to decision making bias and
irrational behaviour, including making purchases which add no utility or even harm the individual consumer.
If government announces mini wage the organization must accept it and must pay their workers with a
minimum wage. A game theory approach to price stickiness Pricing strategies can also be looked at in terms
of game theory ; that is in terms of strategies and payoffs. Spending on advertising, sponsorship and product
placement - also called hidden advertising â€” is very significant to many oligopolists. A multinational
company like Tesco cannot merge with another giant if that would put them in a position to control the
market, though practice this rule only prevents a small numbers of mergers going ahead. The UK is growing
reasonably well, Germany is having problems. This leads to little or no gain, but can lead to falling revenues
and profits. The Commission can, does and has fined companies for all these practices. May showed a 2.
Cost-plus pricing can also be explained through the application of game theory. What are its aims?
Competition must be fair It is illegal under EU rules for businesses to fix prices or carve up markets between
them. When entry is absolutely free andexit is entirely costless, the market is contestable. Cost-plus pricing is
very useful for firms that produce a number of different products, or where uncertainty exists. A competitive
market is many sellers that sell similar products with very little control over the market selling price. The
demand curve is relatively inelastic in this context. Furthermore, by squaring the market share ofeach firm, the
Heirfindahl index appropriately gives a much large weight to largerthan to smaller firms in the industry. For
example, if an airline raises the price of its tickets from London to New York, rivals will not follow suit and
the airline will lose revenue - the demand curve for the price increase is relatively elastic. High set-up costs
High set-up costs deter initial market entry, because they increase break-even output, and delay the possibility
of making profits. Oligopoly exists also whentransportation costs limit the market area. If firms do collude,
and their behaviour can be proven to result in reduced competition, they are likely to be subject to regulation.
Due to the low degree of competition theses big giants can decide on their own price which is most suitable
for its target audience and these prices will be non-competition prices however there could be potential for
collusion and price fixing so that each dominant business can enjoy their market share and have profits
accordingly i. This is the reverse of the position in  The Electrical Sector includes the Transportation Division
which specializes in power control, power management and power conversion products addressing electrical
needs in heavy duty transportation applications. How expensive is it to introduce the strategy? This is largely
because firms cannot pursue independent strategies. Due to an increase in costs Nokia cut jobs and
unemployed some of their employees. Cartels are designed to protect the interests of members, and the
interests of consumers may suffer because of: Higher prices or hidden prices, such as the hidden charges in
credit card transactions Lower output Restricted choice or other limiting conditions associated with the
transaction A classic game called the Prisoner's Dilemma is often used to demonstrate the interdependence of
oligopolists. Advertising Advertising is another sunk cost - the more that is spent by incumbent firms the
greater the deterrent to new entrants. June showed a 9. Sustainable development Sustainable development has
long been one of the overarching objectives of EU policy. At price P, and output Q, revenue will be
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maximised. Even when MC moves out of the vertical portion, the effect on price is minimal, and consumers
will not gain the benefit of any cost reduction. They may also operate a limit-pricing strategy to deter entrants,
which is also called entry forestalling price. A single currency should result in lower interest rates as all
European countries would be locking into German monetary credibility. The market segments served by Eaton
Transportation include construction and agriculture, over-the-road trucks and military, all of which offer
unique market inputs that factor into. For example they all charge the same price and then it depends upon the
customers from whom to buy.


